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NEW IDEAS AND CONCEPTS
▪ Based on long-term communication [marketing and 

dialogue with the audience] 
▪ Social media & inventive programming 
▪ Active co-operation with different festivals 
▪ Defining and refining programme concepts to 
▪ expand audiences 
▪ reach new audience groups
▪ achieve an inspiring feeling of communality 
▪ compete with internet and streaming 
▪ this experience can be as lonely as
     in the era of the kinetoscope

Suomi-Filmi sing-along at Cinema Orion spring 2015 and at the Midnightsun Film Festival 
2015.



CLASSICS & DIGITALISATION
▪ Special occasions, focusing, for example, on technical 

aspects 

▪ Monthly Kino Classic with introductions  

▪ Visually stunning 4k-restorations and 70 mm 

▪ Restored Technicolor and 3D films 

▪ Expensive screening fees, need of subtitling 

▪ Special events = higher admission fees 

▪ Nordic archives have recently started to co-operate  

   in planning and sharing copies

Kino Classic Gone with the wind (4k-restoration). Full house at Bio Rex and Orion, 850 spectators. 
Most Popular films of 2014: 1) Ida (2013), 2) Gone with the Wind (1939). 



SILENT FILMS – ALSO FOR KIDS
▪ Popular artists, bands or rising new talent accompanying 

a film: 

▪ Instills new interest in silent films on the whole 

▪ Combining film history lessons with silent film screenings 
has resulted in increased spectator numbers for silent 
films:  

▪ young people are coming in for our silents on a 
regular basis 

▪ silent film concerts with live music for kids, the whole 
family and schools: 

▪ extremely popular and fun events, every screening so 
far has been sold out Silent Film Concert Méliès by singer-songwriter Aino Venna.  

Helsinki Festival official progamme 2014.



FILM EDUCATION: IN THE CINEMA
▪ Targeting schools and the age groups between 6 and 18 years 

▪ Visited by ca. 7,000 young persons per year 

▪ Film education packages include film screenings, learning 
material and workshops produced by our partners: film 
education organisations and associations 

▪ Events and workshops where youngsters make their own films 
or talk about films

▪ Special concepts for Film Education in cinema: 

▪ Animation experimentation (experience!) workshops with 
professional equipment, scenery and puppets by an 
animator 

▪ Youngster’s Round table of short films, 
often moderated by a film director 

Animator Tuomas Heimala guiding how to make an animation at the Cinema Orion.



FILM EDUCATION: FILM PATH
▪ Elokuvapolku / Film path: elokuvapolku.kavi.fi  

▪ Educational film portal on cinema narration and aesthetics 

▪ Free film samples for school use  

▪ Based on materials from our own collection (ca. 450 feature 
films) 

▪ Between Art and Media Education 

▪ Important platform for National Film Heritage
▪ Material ranges from full-length fiction films to shorts and 

documentaries 

 

http://elokuvapolku.kavi.fi/


FILM EDUCATION: PROJECTS
▪ Some times also large scale co-operation projects   

▪ ”Frantic Silents” - silent film concert 
▪ Three elementary school classes made music to Chaplin’s 

short films

▪ Musician working with pupils also in the school and in a 
professional music studio

▪ In the cinema: workshops and silent film screenings 
▪ Premiere at the Helsinki Festival’s official programme in 

September 2013 

▪ Concept based on our co-operation with the Helsinki 
Mediacenter: short workshops for school classes about 
silent film and music 

Kruunuhaka school’s students working with Chaplin’s 
Immigrant in a professional music studio.



FILM EDUCATION: PROJECTS
▪ New Film Festival Illusia:

▪ Kid’s and youngster’s film festival for schools

▪ Festival concentrates on recent films which aren’t 
distributed in cinemas in Finland

▪ Film Week in schools, Pilot project in Autumn 2015

▪ Activities and workshops in local schools

▪ National film heritage through our Film Path web site
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HAPPENINGS & COMMUNALITY 



HAPPENINGS & COMMUNALITY
▪ Films from the 80’s and the 90’s have been huge successes 

▪  Have brought new audience groups to the 
cinematheque 

▪  Young people who love happenings

▪ Special 70 mm screenings quickly sold out

▪ Other reliable successes during the last couple of years 
have been sing-alongs: 

▪ Rocky Horror Picture Show with a shadow cast

▪ Sound of Music (three sold out screenings in both)

▪ Best experience: Suomi-Filmi sing-along: most loved 
songs and scenes from Finnish film classics  

▪ Other happenings like dress along screenings 
Rocky Horror Picture Show with a shadow cast.



ART HOUSE & NEW CINEMA
▪ One of our key concepts is “Film of the Month”  

▪ Several screenings over a month of exceptional new films that 
haven’t gotten a theatrical distribution in Finland 

▪ Connection with Helsinki Film Festival’s Audience Award 

▪ Concept found new audiences because:  

▪ Marketing connection with film festivals  

▪ Poor status of theatrical film distribution of Finland

▪ The most consistently successful theme in the cinematheque 
for a few years now 

▪ Popular also in Norway and Denmark 
▪ programme examples: Gloria, Touch of Sin, Ida,  

God’s Pocket, Love is Strange  

Pavel Pawlikowsky’s Ida got theatrical distribution in Finlandafter being 
the cinematheque’s Film of the Month.


